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Presenter
Presentation Notes
Hello, I am Haakan Thorsgard, a senior studying economics at the University of Minnesota Duluth. Today I will be presenting on economic trends impacting the 15-county region, with a primary focus on the effects from COVID-19 over the past year.



OBJECTIVES

Unemployment Rate
Employment, Wages, Establishments
Self-Employment

PPP Loans


Presenter
Presentation Notes
In my presentation I will be covering 4 main points. First, I will be presenting the unemployment rate in the 15-county region over the past 3 years,*pause* Second, I will analyze the impact of COVID-19 on employment, wages, and establishments. *pause* Third, I will examine the industries that have the highest number of self-employed businesses.  *pause*  And finally, I will share some statistics on the Paycheck Protection Program Loans, and how they have assisted local businesses.




UNEMPLOYMENT RATE

11.8%

5.8% 5.5%
5.2%

4.8%

4.4%

2.7% 2.9%

2018 2019 2020
Source: MNDEED & WI DWD, 2021

© 2021 REIF - National Bank of Commerce ¢ University of Minnesota Duluth


Presenter
Presentation Notes
This graph highlights the unemployment rate of the 15-county region over the last 3 years. Before the COVID-19 pandemic the unemployment rate experienced seasonal fluctuations seeing lows at 2.7% and highs at 5.8%. In April of 2020, the unemployment rate spiked to 11.8% due to the COVID-19 pandemic. Since the initial spike in April 2020, Unemployment  fell to a rate of 4.4% and then increased slightly to 5.5% in December.

From April 2020 to August of 2020, the 15-county region experienced reduction of their labor force. Many discouraged workers may have given up searching for jobs, thus exiting the labor force. This decline in the size of the labor force is partially responsible for the sharp decline in unemployment rates since we observe.

Notably, Duluth-Superior MSA January release reported an unemployment rate of 5.5%. This figure has also been skewed by the decline in labor force participation. 


UNEMPLOYMENT RATE
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Presenter
Presentation Notes
This graph highlights the differences in unemployment rate between Wisconsin and Minnesota in the 15-county region over the last 3 years. While unemployment rates between Wisconsin and Minnesota in the 15-county region stayed relatively similar through 2018 and 2019, in April of 2020 the Wisconsin counties saw unemployment reach a high of 20.5%, compared to the 11.4% in Minnesota counties, and have remained higher during the recovery.

Wisconsin experienced a large decrease in employment in the Education & health services sector, and the leisure and hospitality sector. These industries were both major contributors to the Wisconsin counties total employment, and the high unemployment in these industries led to a higher overall unemployment rate in Wisconsin counties.


EMPLOYMENT & WAGES

2019 to 2020
verage Wages| Employment Change
Leisure & Hospitality $17,903 16,808 -74%
Other Services $28,895 4,636 -49%
Information $47,233 1,592 -21%
Construction $46,843 10,159 -20%
Natural Resource & Mining $38,731 4,318 -14%
Trade, Transportation, Ultilities $34,008 33,300 -11%
Professional & Business Services $42,499 9,966 -11%
Education & Health Services $45,136 54,756 -10%
Financial Activities $45,240 6,681 -10%
Manufacturing $45,649 13,321 -9%
Public Administration $39,453 16,385 -4%

Source: MNDEED & WI DWD, 2021
© 2021 REIF - National Bank of Commerce ° University of Minnesota Duluth


Presenter
Presentation Notes
This table shows the 2020 annual average wages, 2020 Employment, and the change in employment from 2019 to 2020 for the 11 key industries in the 15-county region. 

All 11 industries saw a decrease in employment from 2019 to 2020, but leisure and hospitality, other services, and information had the largest changes in employment over this 1 year period.  

Leisure and hospitality, and other services had the lowest annual average wages compared to the other industries, which shows COVID-19 had major effects on lower income individuals.

Also, leisure and hospitality is an industry that employs a large number of people in the 15-county region. The industry represents approximately 10% of total employment.



COVID-19 EFFECTS ON WAGES

Percentage Change in Wages 2019-2020
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Presenter
Presentation Notes
This graph shows the change in wages from 2019 to 2020 for the 11 key industries in the 15-county region. As we saw from the previous slide, every industry saw a decrease in employment, *Pause* but all but two saw an increase in wages. 

We can assume that most of the jobs lost were most likely lower earning jobs and the people that were laid off were most likely entry level or seasonal employees. The increase in wages could be caused by the high earners in these industries keeping their jobs and skewing wages earned.

Notably, Construction, *pause* and Natural resource & mining, the two industries that did not see increased wages, experienced total production freezes at the beginning of the COVID-19 pandemic, which would lead to lower wages for this period like we observed.



EMPLOYMENT & ESTABLISHMENTS
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Presenter
Presentation Notes
This slide shows the change in employment compared to the change in the number of establishments in the 15-county region from 2015 to 2020.

While employment has declined due to COVID-19, the number of establishments increased slightly over that same period. This is a positive sign that the COVID-19 pandemic has not forced businesses to close permanently. 



SELF-EMPLOYMENT BY INDUSTRY

974

Residential Building Construction
Child Day Care Services
Hair, Nail, and Skin Care Services m———— 443
Landscaping Services mmmm————“ 392
Janitorial Services ——————— 390
Site Preparation Contractors s 339
Logging s 329
All Other Specialty Trade Contractors s 303
Automotive Mechanical and Electrical.. m———— 268
Management Consulting Services mmm—— 233
Independent Artists, Writers, and Performers s 223
Crop Production msms 212
General Freight Trucking, Long-Distance = 201
Painting and Wall Covering Contractors s 197
Animal Production s 187 Number of Businesses

562

Source: EMSI, 2021
© 2021 REIF - National Bank of Commerce ¢ University of Minnesota Duluth


Presenter
Presentation Notes
This slide is included because the focus of our presentation is on entrepreneurship and innovation. This slide shows the number of businesses that are self owned in the 15-county region, and the type of business.

The most prominent self-owned businesses are residential building construction, child day cares, and hair, nail and skin care businesses. 

Residential construction led this list with 974 self-owned establishments, which is almost as much as the next two industries combined.



PPP LOANS

Nearly 10,000 PPP loans were distributed in the 15-
county region as of March 2021.

Overall, PPP funding totaled nearly $900 million.
88% of loans granted were valued at less than $150,000.

Combined, PPP loans supported more than 128,000
jobs in the 15-county region.

Source: SBA, 2021


Presenter
Presentation Notes
We received information from the small business administration about the number of businesses in the 15-county region and the number of these businesses that received Paycheck Protection Program loans, or PPP Loans.

The PPP was established by the U.S. federal government in 2020 through the Coronavirus aid, relief, and economic security act. It was put in place to help certain businesses continue to pay their workers during the COVID-19 pandemic by enabling entities to apply for low interest loans. 

In the 15-county region, nearly 10,000 loans were distributed and totaled nearly 900 million dollars.

A majority of the loans that were granted were for values less than 150,000 dollars.

And the paycheck protection program was able to support more than 128,000 jobs in the 15-county region.




Summary

Unemployment rate spiked to 11.8% due to the COVID-19
Has fallen to 4.4%

Decreased employment in all 11 industries; all but two saw increased
average annual wages

Employment declined, but the number of establishments increased slightly

Nearly 10,000 PPP loans were distributed at nearly $900 million
Assisted over 128,000 local businesses

Source: SBA, 2021


Presenter
Presentation Notes
This concludes my presentation, stay tuned for the presentations by Grant garding from UWS



CONSUMER CONFIDENCE
INDICATORS

UNIVERSITY of WISCONSIN

Grant Garding

University of Wisconsin-Superior




STUDENT TEAM &
DATA COLLECTION TIME

Spring 2021: 10 UW-Superior Student Researchers

Majors: Business Administration, Economics, Finance,
Information Technology, International Business,
Mathematics, Transportation & Logistics Management

Data Collection Time: January-March 2021

© 2021 REIF - National Bank of Commerce * University of Wisconsin-Superior



CONSUMER CONFIDENCE
INDICATORS

Index of Consumer Sentiments (ICS)

Consumer outlook on personal finances, business
conditions and consumption spending

Index of Current Conditions (ICC)
Gauges current state of the economy

Index of Consumer Expectations (ICE)
Projects future economic and financial conditions

© 2021 REIF - National Bank of Commerce « University of Wisconsin-Superior



Index Value

CONSUMER CONFIDENCE
INDICATORS

SAMPLE SIZE: 169
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REIF REGION CONSUMER
SENTIMATE CHANGE

Spring 2020 to Fall 2020 to
Spring 2021 Spring 2021

(percentage (percentage
change) change)
Index of Consumer Sentiments (ICS) -1.37 2.25
Index of Current Conditions (ICC) -3.52 3.95
Index of Consumer Expectations (ICE) 0.14 1.14

Source: UWS Consumer Confidence Survey

© 2021 REIF - National Bank of Commerce * University of Wisconsin-Superior


Presenter
Presentation Notes
The next slide shows the top 10 occupations with the number of job postings from march of 2020 to September of 2020 in the 15 county region. *Pause* The second column shows the number of unique job postings from march to September, the third column shows the percent change in number of postings from march to September, and the 4th column shows the median hourly wage of each occupation.


REIF REGION: CURRENT COMFORT
LEVEL VISITING RESTAURANTS, BARS,
RETAIL STORES

PERCENTAGE of RESPONDENTS

m Fall 2020 m Spring 2021
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Source: UWS Consumer Confidence Survey
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REIF REGION: CURRENT HOUSEHOLD
SPENDING COMPARED TO PRE-PANDEMIC

PERCENTAGE of RESPONDENTS
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REIF REGION: PLAN FOR COVID-19
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Source: UWS Consumer Confidence Survey

© 2021 REIF - National Bank of Commerce * University of Wisconsin-Superior



SUMMARY OF CONSUMER SURVEY

Consumer Confidence Indicators
* Robust improvement regarding outlook of the current
state of the regional economy

* Positive sentiment and optimistic expectations about
future economic conditions

REIF Region Comfort Level and Spending

* Increased indifference about in-person commerce

«  Continued household spending recovery to pre-
pandemic levels

COVID-19 Vaccination
« Households are mostly in favor of getting vaccinated

© 2021 REIF - National Bank of Commerce ° University of Wisconsin-Superior



REGIONAL EQUITY
INDEX

UNIVERSITY of WISCONSIN

Pontus Tavemark

University of Wisconsin-Superior
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EQUITY PERFORMANCE
ANALYSIS

STOCKS OF LOCAL INTEREST

Allete |
Armstrong World * Enbridge Energy
: Partners
Industries T 3
« Louisiana-Pacific
Calumet _ _
: - * Marriott International
Canadian National
Railway * Morgan Stanley
Cenovus Energy ’ Pollymet
Charter * UnitedHealth Group
« US Steel

Communications
Cliffs Natural - Walmart
Resources

© 2021 REIF - National Bank of Commerce * University of Wisconsin-Superior



GROWTH OF $100

REIF, MIDCAP, AND OIL Futures (January 2009 to date)
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© 2021 REIF - National Bank of Commerce « University of Wisconsin-Superior



GROWTH OF $100

REIF, MIDCAP, AND OIL Futures (January 2009 to date)
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REIF FIRMS: BY SECTOR & INDUSTRY

Sector REIF Firm (s)

Materials (4) Cliffs Natural Resources

Louisiana-Pacific
Polymet

United States Steel
Energy (3) Calumet

Enbridge

Cenovus
Consumer Cyclical (2) Walmart

Marriott International

Utilities (1) Allete
Basic Materials (1) Armstrong World Industries
Industrials (1) Canadian National Railway
Communications (1) Charter Communications
Financials (1) Morgan Stanley
Health Care (1) UnitedHealth Group

© 2021 REIF - National Bank of Commerce ° University of Wisconsin-Superior



GROWTH OF $100

REIF INDEX, REIF MATERIALS & ENERGY INDEX , AND REIF OTHER
INDUSTRIES INDEX
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REIF AND MID-CAP CORRELATION
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© 2021 REIF - National Bank of Commerce « University of Wisconsin-Superior



SUMMARY OF FINDINGS

ANALYST OPINIONS

MORNINGSTAR® VALUELINE®

- PERFORMANCE

- P/ERATIO ~ Slightly Outperform

~ Prices lower than the industry
standard but lower than before

SAFETY

~ Slightly above average

- FORWARD EARNINGS

~ Expected to increase

TECHNICAL

~  Mirror the market

- SHORT RATIO PRICE STABILITY

~ Index average decrease to 2.72 ~ Slightly Outperform

PRICE GROWTH
— Slightly Above Average

© 2021 REIF - National Bank of Commerce * University of Wisconsin-Superior



COVID-19 FINDINGS

OVERALL IMPLICATIONS

COVID-19 period between March 2020 to date reveals

*  REIF region experienced a K-shaped recovery between March to
October 2020

*  REIF materials and energy industries were more volatile compared to
other REIF industries

- Communications, technology, health care, and financial service
industries fared better than other industries

© 2021 REIF - National Bank of Commerce * University of Wisconsin-Superior



ADDITIONAL FINDINGS

OVERALL IMPLICATIONS

REI vs S&P MID CAP 400

- REl is expected to outperform

Investor sentiment is bullish as indicated by the short interest
ratio of 2.72 of the REIF Index.

Economic diversification of the REIF region could be initiated by
supporting the technological and industrial sectors

Regression analysis shows more price volatility but higher
returns

© 2021 REIF - National Bank of Commerce * University of Wisconsin-Superior



BUSINESS CONFIDENCE
INDICATORS

Isabel Becker and Nicholas Anderson

Accounting, Finance and Economics Department
The College of St. Scholastica
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OVERVIEW

Business Sectors Represented
Trade, Transportation and Ultilities 31

Leisure and Hospitality 19
Professional and Business Services 14
Education and Health Services 11
Other Sectors 32

Number of Employees
110 19 63
20 to 99 25
100 or more 19

N=107

© 2021 REIF - National Bank of Commerce The College of St. Scholastica



GENERAL BUSINESS CONDITIONS

Previous Six Months

What is your evaluation of the How has your business
level of your business's activity? environment changed?

40 Improved 31

Improved

No

Change s

26

No change

Worsened

39 Worsened 39

N=105 N=104
Source: CSS 2021 Business Confidence Survey

© 2021 REIF - National Bank of Commerce ¢ The College of St. Scholastica



GENERAL BUSINESS CONDITIONS

Next Six Months

What is your outlook for your How will your business
business's activity? environment change?

VIl Remain - [ 29 Will Remain the Same [ 47
the Same

Will Worsen . 5 Will Worsen - 9

N=107

Source: CSS 2021 Business Confidence Survey

© 2021 REIF - National Bank of Commerce ¢ The College of St. Scholastica



SPECIFIC CONFIDENCE INDICATORS

Previous Six Months

By Percentage of Respondents

67%

62%

Average hours Number of Selling prices Profits Taxes
worked employees

mDecreased m®mNo Change = Increased

N=107 Source: CSS Spring 2021 Business Confidence Survey

© 2021 REIF - National Bank of Commerce ¢ The College of St. Scholastica



SPECIFIC CONFIDENCE INDICATORS

Next Six Months

By Percentage of Respondents

61%

58%

Average hours Number of Selling prices Profits Taxes
worked employees

m Predicted Decrease  m Predicted No Change  m Predicted Increase

N=107 Source: CSS Spring 2021 Business Confidence Survey

© 2021 REIF - National Bank of Commerce ¢ The College of St. Scholastica



FACTORS LIMITING INCREASED
BUSINESS ACTIVITY

COVID

Shortage of Qualified Labor
Cost of Materials
Government Policy

Lack of Demand

Shortage of Materials
Competition in Own Sector
Cost of Labor
Other

Housing

Weather Conditions

Cost of Land & Buildings

By number of respondents

I 20
I 19

I 17
I 16
I 15
I 13
I 11
I 9
I 9

n =107; up to 3 per respondent

50
36
36

Source: CSS 2021 Business Confidence Survey

© 2021 REIF - National Bank of Commerce ¢ The College of St. Scholastica



HOW WELL ARE WE SUPPORTING
ENTREPRENEURSHIP IN OUR REGION?

By Percentage of Respondents

58%

55%

Business Financing Business Incubation  Continuing Education for Awareness and Support Cultural Infrastucture, ie.
Availability Services and Mentoring Entrepreneurs for Entrepreneur Culture Housing, Arts, etc.

® Does Not Adequately Support  ®mNeutral = Adequately Supports

N=107 Source: CSS Spring 2021 Business Confidence Survey

© 2021 REIF - National Bank of Commerce ¢ The College of St. Scholastica



SUMMARY OF FINDINGS

Business Confidence Survey

Business Conditions

. Last Six Months — Activity and Environment

Mixed signals: relatively equal increases and decreases
Decreases in profits

Increases in taxes paid and selling prices

Relatively neutral on hours worked and number of employees

*  Next Six Months — Outlook

Significant increase in optimism in comparison to last 6 months

Limiting Factors and Hiring
- COVID once again was the primary limiting factor

+ Adequate support for entrepreneurs in most areas, but concern
regarding adequate cultural, arts and housing availability

© 2021 REIF ° National Bank of Commerce ¢ The College of St. Scholastica



RESOURCES

National Bank of Commerce University of Wisconsin Superior
hbebanking.com Rubana Mahjabeen, Ph.D.
The College of St. Scholastica Associate Professor of Economics
Rick Revoir. EA.D rmahjabe@uwsuper.edu

Dean, Stender School of
Business and Technology
rrevoir@css.edu

Sakib Mahmud, Ph.D.
Associate Professor in Sustainable
Management and Economics

Erica Henkel, CPA, MAcc smahmud@uwsuper.edu
Assistant Professor of Finance
David Koslowsky, Ph.D.

and Economics Assistant Prof s
ehenkel@css.edu ssistant Professor of Finance
dkoslow@uwsuper.edu

University of Minnesota Duluth

Monica Haynes
Director of the Bureau of Business
and Economic Research
mrhaynes@d.umn.edu

© 2021 REIF - National Bank of Commerce
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SAVE THE DATE
FOR THE NEXT REIF

Tuesday, October 26, 2021
Harbor Side Ballroom, DECC

Look for an email to provide feedback on today’s event
or go online at

http://bit.ly/2021SpringREIF
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