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Presenter
Presentation Notes
Hello everyone, I am Daniel Ye, a senior studying economics and statistics at the University of Minnesota Duluth. Today, I will be presenting on demographic trends in the 15-county region and the economic recovery post covid-19.



OBJECTIVES

Population Change
Racial Demographics
Labor Force and Unemployment Rate

Employment by Sector


Presenter
Presentation Notes
In my presentation, I will be covering 4 main points. First, I will be presenting the percentage change in population by county over the past 10 years. Second, I will focus on how the racial demographics have changed during the same period. Third, I will highlight recent changes in the labor force and the unemployment rate. And finally, I will analyze the trends in employment by sector since 2019.
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Presenter
Presentation Notes
The first graph reveals changes in the size and distribution of the population across the 15-county region from 2010 to 2020. The population of the whole region grew over three thousand, which is less than one percent. 

Ten counties saw their 2020 Census populations grow. These are highlighted in cool colors. Meanwhile, five counties lost population, highlighted in warm colors. The shade of color indicates the degree of increase or decrease, with darker colors representing higher percentages.

In 2020,  St. Louis county continues to have the most residents with over two hundred thousand people. This is nearly unchanged from 2010, with an increase of only five people.

The fastest-growing county was Sawyer, which grew over 9 percent from 16 thousand people to 18 thousand people.

The largest percentage decline occurred in Koochiching County, which had a decrease rate of over 9 percent.



RACIAL DEMOGRAPHICS

: Percentage Change
D5 OPUEeT | (2010-2020)

White alone 430,878 -3.6%
Two or more races 25,974 138.8%
Amgrlcan Indian and Alaska 18,976 5 20,
Native alone

Black or African American alone 6,519 32.4%
Asian alone 3,255 8.5%
Some other race alone 2,736 132.9%
Natlyg Hawaiian and other 156 34.5%
Pacific Islander alone

Total 488,494 0.7%

Source: U.S. Census Bureau, 2021
© 2021 REIF - National Bank of Commerce ° University of Minnesota Duluth


Presenter
Presentation Notes
This table demonstrates the change in racial demographics in the REIF region. The White population remained the largest, with about 4 hundred and 30 thousand people identifying as White. However, the population decreased by over 3 percent since 2010. The share of the white alone population fell from 96% to 88%.

All groups except white alone saw population gains this decade, and the increase in the Two or More Races population was especially large. It was measured at 10 thousand people in 2010 and is now nearly 26 thousand people in 2020.  

These changes reveal that the 15-county region is much more multiracial and more diverse than it was.


LABOR FORCE

2019 to 2021
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Presenter
Presentation Notes
In the next few slides, I will talk about economic trends impacting the 15-county region since 2019.

As shown in the first one, labor force—the number of people working or looking for work—has gone through substantial change over the past three years. The covid-19 outbreak that began in February 2020 caused many discouraged workers to give up searching for jobs, thus leaving the labor force. 

Of note is that the labor force experienced a significant decline of 10 thousand people, beginning in June of 2020 and finally bottoming in October. 

After that, the labor force began to bounce back and rose slowly, reaching its highest point since the pandemic in June 2021. 



LABOR FORCE

2019 to 2021
248 9, 537 fewer
| in labor
force since\
242

., 2019 239
N ——
o
‘5
3
c
%
3 232
c
|_
2019-07 2020-01 2020-07 2021-01 2021-07

—Labor Force (Thousands)

Source: MNDEED & WI DWD, 2021
© 2021 REIF - National Bank of Commerce ¢ University of Minnesota Duluth


Presenter
Presentation Notes
The labor force seems to be moving in the right direction, but a full recovery still appears distant, with a decline of over 9 thousand people, compared to pre-covid time. 

According to the current population survey for Minnesota, women, older workers, and Black or African Americans are more likely to have left the labor force, as these groups have had the largest declines in labor force participation.


UNEMPLOYMENT RATE

2019 to 2021

Percentage
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Presenter
Presentation Notes
This graph highlights the unemployment rate in the 15-county region. In October of 2020, the unemployment rate spiked to 14.7% due to the COVID-19 pandemic. 

After that, it fell to a rate of 3.4% in May 2021, which is even lower than it was before the pandemic. 



UNEMPLOYMENT RATE
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Presenter
Presentation Notes
Although the unemployment rate slightly increased in July, to a rate of 4.6 percent, the overall trend since the pandemic has been downward. Having fewer unemployed people is a good trend, but it has been overwhelmed by the decline of the labor force. 



EMPLOYMENT BY SECTOR

2019 to 2021

Leisure and Hospitality -41% .

Information -15% I

Trade, Transportation, and Utilities -14% I

Financial Activities -14% I

Other Services -10% I

Government -8% N

Natural Resources and Mining -7% N

Construction -5% I

Manufacturing 2%

Professional and Business Services 2% M
Education and Health Services 1%

Percentage Change

Source: EMSI, 2021
© 2021 REIF - National Bank of Commerce ° University of Minnesota Duluth


Presenter
Presentation Notes
The graph shows the percentage change in employment over the past three years for the 11 super sectors in the 15-county region. 

The Education and Health Services sector employs the largest number of people, representing about 22% of total employment. It is also the only sector that has had an increase in employment since 2019. 

All other sectors saw a decrease in employment, but the leisure and hospitality sector had the most significant decrease of over 40 percent. 


SUMMARY

Ten counties gained population; five counties lost

The white population is shrinking, all the other races
experienced increases

Full recovery for the labor market still appears distant

Employment of all sectors is decreasing except the
Education and Health Services


Presenter
Presentation Notes
To sum up, first, in the 15-county region, ten counties gained population, while five counties lost population from 2010 to 2020

Second, the white population is shrinking, while all the other races experienced increases

Third, the local labor market inches back from the pandemic shock, but a full recovery still appears distant to pre covid-19 level

Finally, Employment in all sectors is decreasing except the Education and Health Services

This concludes my presentation, Thank you. Now, I will introduce Grant Garding from UWS to talk about consumer confidence indicators.





CONSUMER CONFIDENCE
INDICATORS

UNIVERSITY of WISCONSIN

Grant Garding

University of Wisconsin-Superior




STUDENT TEAM &
DATA COLLECTION TIME & FORMAT

Fall 2021: 13 UW-Superior Student Researchers
Data Collection Time: September-October 2021
Data Collection Format:

Phone Survey of Random Public

Email Survey of Random Public
Email Survey of Past REIF Participants

© 2021 REIF - National Bank of Commerce * University of Wisconsin-Superior



CONSUMER CONFIDENCE
INDICATORS

Index of Consumer Sentiments (ICS)

Consumer outlook on personal finances, business
conditions and consumption spending

Index of Current Conditions (ICC)
Gauges current state of the economy

Index of Consumer Expectations (ICE)
Projects future economic and financial conditions

© 2021 REIF - National Bank of Commerce « University of Wisconsin-Superior



Index Value

CONSUMER CONFIDENCE
INDICATORS
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REIF REGION CONSUMER
SENTIMATE CHANGE

Fall 2020 to Spring 2021 to

Fall 2021 Fall 2021
(percentage (percentage
change) change)
Index of Consumer Sentiments (ICS) 0.73 -3.48
Index of Current Conditions (ICC) 1.85 -8.14
Index of Consumer Expectations (ICE) 0.00 -0.22

Source: UWS Consumer Confidence Survey

© 2021 REIF - National Bank of Commerce * University of Wisconsin-Superior



REIF REGION: DO YOU KNOW
WHAT A CIRCULAR ECONOMY IS?

PERCENTAGE of RESPONDENTS
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Source: UWS Consumer Confidence Survey

© 2021 REIF - National Bank of Commerce ° University of Wisconsin-Superior



REIF REGION: BUSINESSES SHOULD
DESIGN RECYCLABLE PRODUCTS

PERCENTAGE of RESPONDENTS

70% 67%

60%

50%

40%

20%

10% 39, 20,

O% ] E—
Definitely Maybe Unsure/Do Not No
Know

Source: UWS Consumer Confidence Survey

© 2021 REIF - National Bank of Commerce ° University of Wisconsin-Superior



SUMMARY OF CONSUMER SURVEY

Consumer Confidence Indicators
- Consumers have negative sentiment and weakening
outlook of the current state of the regional economy

- However, compared to one year ago consumer
confidence of REIF region has become slightly positive

REIF Region and Circular Economy
- Most respondents do not have knowledge on circular
economy

- Majority think businesses should adopt waste
reduction strategies

© 2021 REIF - National Bank of Commerce ° University of Wisconsin-Superior



REGIONAL EQUITY
INDEX

UNIVERSITY of WISCONSIN

Augusto Vladusic

University of Wisconsin-Superior

© 2021 REIF « National Bank of Commerce « University of Wisconsin Superior



EQUITY PERFORMANCE
ANALYSIS

STOCKS OF LOCAL INTEREST

Allete

Armstrong World
Industries

Calumet

Canadian National
Railway

Cenovus Energy

Charter
Communications

Cliffs Natural
Resources

Enbridge Energy
Partners

Louisiana-Pacific
Marriott International
Morgan Stanley
Polymet
UnitedHealth Group
US Steel

Walmart

© 2021 REIF  National Bank of Commerce ¢ University of Wisconsin Superior



GROWTH OF $100

REIF, MIDCAP, AND OIL Futures (January 2009 to date)
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GROWTH OF $100

REIF, MIDCAP, AND OIL Futures (January 2009 to date)
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REIF FIRMS: BY SECTOR & INDUSTRY

Sector REIF Firm (s)

Materials (4) Cliffs Natural Resources

Louisiana-Pacific
Polymet
United States Steel

Calumet

Energy (3) Enbridge

Cenovus
Walmart

Consumer Cyclical (2)
Marriott International

Utilities (1) Allete
Basic Materials (1) Armstrong World Industries
Industrials (1) Canadian National Railway
Communications (1) Charter Communications
Financials (1) Morgan Stanley
Health Care (1) UnitedHealth Group

© 2021 REIF - National Bank of Commerce ° University of Wisconsin-Superior



GROWTH OF $100

REIF INDEX, REIF MATERIALS & ENERGY INDEX, AND REIF
OTHER INDUSTRIES INDEX
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© 2021 REIF « National Bank of Commerce < University of Wisconsin Superior



REIF AND MID-CAP CORRELATION
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© 2021 REIF  National Bank of Commerce ¢ University of Wisconsin Superior



SUMMARY OF FINDINGS

ANALYST OPINIONS

MORNINGSTAR® VALUELINE®
- PERFORMANCE

— Mirror the market

- P/E RATIO

~ Prices lower than the industry
standard but the gap is closing

SAFETY

- Slightly above average

- FORWARD EARNINGS

~ Expected to increase

TECHNICAL
— Slightly outperform

- SHORT RATIO PRICE STABILITY

~ Index average increase to 3.96 — Slightly outperform

PRICE GROWTH

— Slightly above average

© 2021 REIF  National Bank of Commerce ¢ University of Wisconsin Superior



ADDITIONAL FINDINGS

OVERALL IMPLICATIONS

REI vs S&P MID CAP 400

- REI is expected to outperform

Investor sentiment is optimistic as indicated by the short interest
ratio of 3.96 of the REIF Index

Economic diversification of the REIF region could be initiated by
supporting the technological and green energy sectors

Regression analysis shows more price volatility, but higher
returns

© 2021 REIF - National Bank of Commerce ¢ University of Wisconsin Superior



BUSINESS CONFIDENCE
INDICATORS

Rachel Toscano

Accounting, Finance and Economics Department
The College of St. Scholastica
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OVERVIEW

Business Sectors Represented

Leisure and Hospitality
Professional and Business Services
Education and Health Services
Trade, Transport and Utilities

Other Sectors

Number of Employees
1t0 19 45

20 to 99 19
100 or more 12

N=76

© 2021 REIF - National Bank of Commerce The College of St. Scholastica
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GENERAL BUSINESS CONDITIONS

Previous Six Months

What is the evaluation of the

level of your business’s activity?

Worsened - 9

N=75

© 2021 REIF < National Bank of Commerce

How has your business
environment changed?

Improved 27

—_—
N

Worsened

Source: CSS Fall 2021 Business Confidence Survey

* The College of St. Scholastica



GENERAL BUSINESS CONDITIONS

Next Six Months

What is the outlook for your
business's activity?

Will Improve [ 24
Will Remain the Same [ 41
will Worsen [ 11

Z
1l

76

How will your business
environment change?

will Improve [ 19
Will Remain the Same [N 48
Will Worsen - 9

Source: CSS Fall 2021 Business Confidence Survey

© 2021 REIF - National Bank of Commerce ¢ The College of St. Scholastica



SPECIFIC CONFIDENCE INDICATORS

Previous Six Months

By Percentage of Respondents

61%

47% 47%

Average hours Number of Selling prices Profits Taxes
worked employees

mDecreased ®mNo Change = Increased

N=76 Source: CSS Fall 2021 Business Confidence Survey

© 2021 REIF - National Bank of Commerce ¢ The College of St. Scholastica



SPECIFIC CONFIDENCE INDICATORS

Next Six Months

By Percentage of Respondents

62%

Average hours Number of Selling prices Profits Taxes
worked employees

m Predicted Decrease @ mPredicted No Change  m Predicted Increase

N=76 Source: CSS Fall 2021 Business Confidence Survey

© 2021 REIF - National Bank of Commerce ¢ The College of St. Scholastica



FACTORS LIMITING INCREASED
BUSINESS ACTIVITY

Shortage of Qualified Labor
COVID

Shortage of Materials
Cost of Labor

Government Policy
Housing
Other
Competition in Own Sector
Weather Conditions

Cost of Materials

Lack of Demand

Cost of Land & Buildings
Access to Bank Credit

By number of respondents

I——— 14
I 14

I 12
I 12
I 11
I 9
I 6
I 5

s 3

s 3

s 3

n = 76; up to 3 per respondent

39
27

Source: CSS Fall 2021 Business Confidence Survey

© 2021 REIF - National Bank of Commerce ¢ The College of St. Scholastica



HOW WELL ARE WE SUPPORTING
ENTREPRENEURSHIP IN OUR REGION?

By Percentage of Respondents

559% 58%

52% 51%

Business Financing Business Incubation Continuing Education  Awareness and  Cultural Infrastucture,
Availability Services and for Entrepreneurs Support for ie. Housing, Arts, etc.
Mentoring Entrepreneur Culture

® Does Not Adequately Support  ®mNeutral = Adequately Supports

N=107 Source: CSS Fall 2021 Business Confidence Survey

© 2021 REIF - National Bank of Commerce ¢ The College of St. Scholastica



CHANGES IN WAGES AND BENEFITS IN
YOUR ORGANIZATION

Last Six Months

71%
61%
36%
26%
4% 3%
Wages and Salaries Employee Benefits

m Decreased mNo Change = Increased

Next Six Months

599% 67%
36% 30%
5% 3%
Wages and Salaries | Employee Benefits

m Predicted Decrease m Predicted No Change m Predicted Increase
N=76

© 2021 REIF - National Bank of Commerce ¢ The College of St. Scholastica
Source: CSS Fall 2021 Business Confidence Survey



SUMMARY OF FINDINGS

Business Confidence Survey

Business Conditions

- Last Six Months

» Conditions and business activity are shifting towards improvement
« Strong increase in profits

*  Next Six Months

»  Shift towards positive outlook going forward

Limiting Factors and Hiring

- COVID no longer the primary factor

- Shortage of qualified labor is now the biggest limiting factor
- Employers almost universally seeing salary increases
- Smaller increases in employee benefits

© 2021 REIF ° National Bank of Commerce ¢ The College of St. Scholastica



RESOURCES

National Bank of Commerce

nbcbanking.com

The College of St. Scholastica

Rick Revoir, Ed.D.
Dean, Stender School of
Business and Technology

rrevoir@css.edu

Erica Henkel, CPA, MAcc
Assistant Professor of Finance
and Economics
ehenkel@css.edu

University of Minnesota Duluth

Monica Haynes
Director of the Bureau of Business
and Economic Research
mrhaynes@d.umn.edu

University of Wisconsin Superior

Rubana Mahjabeen, Ph.D.
Associate Professor of Economics
rmahjabe@uwsuper.edu

Praopan Pratoomchat, Ph.D.
Assistant Professor of Economics
ppratoom@uwsuper.edu

Sakib Mahmud, Ph.D.
Associate Professor in Sustainable
Management and Economics
smahmud@uwsuper.edu

David Koslowsky, Ph.D.
Assistant Professor of Finance
dkoslow@uwsuper.edu

© 2021 REIF - National Bank of Commerce
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SAVE THE DATE
FOR THE NEXT REIF

Tuesday, April 5, 2022
at the DECC

Look for an email to provide feedback on today’s event
or go online at

http://bit.ly/2021SpringREIF
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